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Our approach

Consumer understanding drives us.

We take a very human approach to technology.

Intemet is our quest.







Push for affordability -
expand entry markets

Drive universal access through
affordability

Meaningful innovations
O consumers
in entry markets

Achieve ultimate cost leadership




Billion

Intemet is growing fast...
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... but not homogeneously
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Mobile GSM Hands et and PC Penetration Forecast, 2006-2010
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Building Blocks to Bridge the Gap
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BTN |
Content: Relevance, Email and Browsing %
Reasons for using fixed Intemet Barriers to mobile Intemet usage

ending feceiving emails 57 8 No need/nterest

Browsing the Intemet 18 Diff
u
33 not understand how to use
Sending SMS messages 13 21 Not know how to activate my I13 15
. phone fhone notsetup
Overseas communication | 4 16
. . Can access fixed Intemet -15

Downloading music 1 15 elsewhere
Playing games 1 15 Castof browsing 15 13
Work 14 11 I 0

S ubscripti ts
Watching news and sports reports | 110 ubscnption cos
Intemet chat rooms 7 Corrf)nbiflnotas detailed I 10

on mobile phone
Watching movies 116 Unrelisbie Intemet I3 ;
Instant messaging | 14 service on phone
Purchasing goods and services 3 Its ﬂn:;cgqxee;?m I 3

as ntemet
H Main reason All reasons Biggest barrier WAll barriers
Company Confidental Source: Nokia study in Africa, 2007 N D KIA
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[
Access: Different Strategies for Different Groups

Population spread
Urban | Suburban Rural
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: xDSL and fiber Wireless Internet for the
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E Intemet for the high-income segment
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Personal or shared access to people with no
access currently
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Device: Same Goal, Different Approaches “f

=
Low costPC Thin client PC \ il
L_U’A\%
(e.g. Tian Yan GX-2) (e.g. Nova NetTV) =
Entry phone &
enhancements
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Capability: Ease of Usels of Utmost Importance

Reasons for not using fixed Intemet

Communicate by altemative means

Too expensivetannot afford to l 1
Not interested I 9
Intemet not available near

my home or place of work I 6

No fixed Intemet access at home

No need

w

I .
i

Company Confidential Source: Nokia study in Africa, 2007
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 Two thirds do not use for lack of capability

o Affordability is only a barrier after capability has
been tackled

 Mobile phones are significantly easier to use
than the other options
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Content

Access

Capability
Affordability

Affordability: % of Income and TCO Are the Drivers

m 51-150 USD per month income
@ 151-250 USD per month income
O 251-500 USD per month income

» Consumers are prepared to pay 5-10% of a monthly income levelaround  USD 50 to USD 100,

hence the USD 5 month target or USD 60Aear
« As an exanmple, in India that could potentially include 95% of the households (assuring househoid income targer than

USD 10004ear)
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Building blocks to bridge the gap
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Key points

o The bulk of the Intemet growth in emerging markets is still to happen
 Local content is essential; email and browsing the key use-cases
e Access is clearly via mobile communications (Gprs in the short term)

 The mobile phone has the potential to be the device of choice for access provided it continues to
meet the criteria for affordability and capability
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Thank You!
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